2022 Results
This survey is conducted each year to benchmark member
priorities as part of our annual engagement process.

Do you think your prospects of recovery from the impacts of COVID-19 within
your organisation will improve, stay the same or deteriorate between now and
June 30, 2023?

Survey participants generally felt
optimistic about their organisations
prospect of recovery from COVID-19
over the next year.
Unsurprisingly, there is greater
optimism in recent years vs. 2020.

Improve

Stay the same

25%
55%

60%

27%

22%
2%

1%

4%
12%
1%

16%

2020

2021

2022

22%

Deteriorate

25%
It's too early to tell

24%
I'd rather not answer

2 ‒ © Ipsos | Committee for Melbourne 2022

Ipsos Public
Communications Unit

To what extent are you optimistic or pessimistic about Melbourne’s ability to deal
with future pandemics?

Majority of respondents also felt
optimistic about Melbourne's
resilience in the face of potential
future pandemics.

Very optimistic

15%

Fairly optimistic
Neither optimistic nor pessimistic

49%

Fairly pessimistic
Very pessimistic
Don't know

13%
17%
3%

3%

2022
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The Committee for Melbourne has a proud history of organisations w orking together to the betterment of the city.
With this in mind, w hich of the follow ing advocacy areas should the Committee concentrate on in terms of
improving the future of Greater Melbourne?
2022 rank
2021 rank
Climate change / sustainability

47%

Housing affordability

Climate change and
sustainability is once again
the most pressing
advocacy area requested
by respondents to improve
Greater Melbourne.

34%

Arts and culture

32%

Transport

28%

#1
#4
#2
#3

Innovation, technology and start-ups

27%

#6

Experience economy

27%

#7

Melbourne's brand

21%

Digital capability

18%

Supply chain and manufacturing

16%

Education

13%

#5
#10
#16
#9

Health

8%

#14

International students

8%

#8

Skills

7%

#13

Unemployment

7%

#11

Not-for-profit sector

Multiple choice - Top 3
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*Experience economy (e.g. events, tourism, restaurants, hotels, attractions)

Retail

4%
4%

#15
#12
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IPSOS ISSUES MONITOR MARCH 2022 | The top issues facing Victoria

Each quarter we ask
800 Victorians to select
the three most important
issues facing their state.
The top five issues
facing Victoria between
January and March
2022 are shown below.

Healthcare

Housing

Cost of Living

The Economy

5 ‒ © Ipsos | Issues
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2022
This research was conducted by Ipsos, on its own behalf. 778 interviews were conducted via online panel between January and March 2022 (12-16 January n = 244 /
9-13 February n = 267 / 9-13 March n = 267) among Australian adults aged 18+.. Data has been weighted to represent the adult Australian population.

Petrol Prices
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IPSOS ISSUES MONITOR MARCH 2022 | The top issues facing Victoria
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Are there any other emerging issues of significance to Melbourne/Melburnians
that you believe the Committee for Melbourne should investigate to help future
proof the City?

Become Australia's sustainable
trailblazing city, championing climate
change and switching to renewable
energy sources.

1. Support for small business to get back
on their feet.
2. Gain the confidence of Melbournians
back in their city & leadership after
significant lockdowns
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Ensuring the CBD does not hollow-out
post COVID

Affordable housing across the lifecycle
of the population... what can be
considered a living wage?

Ipsos Public
Communications Unit

Over the past 12 months, to what extent do you believe Greater Melbourne has
made progress with regard to…
Future Economy

There is room to improve among the
three pillars as respondents are more
likely to say there has been little or no
progress made in the past 12 months.

47%
36%
13%

4%
Yes, making sufficient
Yes, making some
No, not making progress
progress
progress but not enough

*Infrastructure & Sustainability

Don't know / can't
comment

*Liveability & Urban Optimisation

54%

44%

47%

28%
14%

Yes, making sufficient
Yes, making some
No, not making progress
progress
progress but not enough

4%
Don't know / can't
comment

5%
Yes, making sufficient
Yes, making some
No, not making progress
progress
progress but not enough

*Note in 2022 some categories were combined so backwards comparability for ‘Liveability & Urban Optimisation’ and ‘Infrastructure & Sustainability’ is not available
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4%
Don't know / can't
comment
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ABOUT IPSOS

GAME CHANGERS

Ipsos is the third largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful
insights into the actions, opinions and motivations of citizens,
consumers, patients, customers or employees. Our 75
business solutions are based on primary data coming from our
surveys, social media monitoring, and qualitative or
observational techniques.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

“Game Changers” – our tagline – summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

Founded in France in 1975, Ipsos is listed on the Euronext
Paris since July 1st, 1999. The company is part of the SBF 120
and the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg
IPS:FP
www.ipsos.com
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COMMITTEE FOR MELBOURNE
For more information or to continue the discussion,
contact Clive Dwyer, Director, Engagement at
cdwyer@melbourne.org.au
P: +61 3 9650 8800
E: cfm@melbourne.org.au

